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Build your professional brand

Optimize your profile; build your 
network

Engage & Influence your 
target audience
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#1. Build your professional Brand

“We are CEO’s of our own companies:
Me, Inc.”

                                                             Tom Peters
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We must be 
Chief Marketer for 
“the brand called    

you.”               

Brand is a promise of the value you’ll receive

 Tom Peters
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WHAT PEOPLE THINK OF,

WHEN THEY THINK OF,
 

YOU!

YOUR 
IDENTITY
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Portfolio Manager

marketer

blogger

Venture Capitalist

leader

consumer

trusted advisor

partner

Your values, passions & strengths

CFA of Atlanta member
entrepreneur

What’s your brand
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Positioning

Social Media enables you to 
position yourself as 
a valuable resource, 

not a service provider
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WhyWhy
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The Social network which 
allows us to present 

ourselves to the biz world
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50% of surveyed financial advisers                                    
“successfully used social media to 

convert prospects into clients.”

                                                    Accenture survey
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74%say  
“social media 

helps them increase the
 financial assets under 
their management.”
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Users have more TRUST in the professional 

information they receive on LinkedIn
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 LinkedIn and Facebook 

recently celebrated an 
IPO anniversary
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LinkedIn stock 
quadrupled

Facebook stock 
plummeted
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Identify keywords  
increase your SEO

Search Engine Optimization

#2. Optimize your profile
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Complete Your Profile

Headline
Photo

Summary        
Experience

At least 5 skills
At least 50 connections

=
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Create a Keyword-Rich Headline
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Portfolio Management   Wealth Preservation Planning

Skills & ExpertiseSkills & Expertise

Gifting Strategies  Venture Capital   Spin-off
      Certified Treasury Professional

Investments    quantitative finance

Risk Tolerance   529 Plans   Tax Shelters
Shareholder Protection   Financial Consultants 

individual pension plans

Capital Markets     Private Equity Funding 
Tuesday, June 4, 13
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No profile 
photo, 

No 
credibility

Add a professional headshot
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Add a Summary Statement

Who you are

Who’s your target audience

How you help

@sellsocialmedia
Tuesday, June 4, 13



Build your network
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Make ConnectionsMake Connections

Strong 
Weak
Ties
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Import your email connectionsImport Your Email Contacts

Start with people already on LinkedIn
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Search for Targeted Prospects
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Follow Target Companies
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More than 80% of LinkedIn users 
influence business decisions at their companies.

#3. Engage & Influence 
your Audience
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Engage, don’t enrage
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Your customers are talking...
are you listening?
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Share Relevant Content
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LinkedIn Today
20 different Channels

250 Influencers

Easy for you to find and share relevant news 
to your network
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LinkedIn Groups

• Join groups that 
your target 
audience are in.

• Think of them as a 
smaller, more niche 
networking 
opportunity.
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People love to buy, 
but they hate to 

be sold
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Build your professional brand

Optimize your profile; build your 
network

Engage & Influence your 
target audience

1

2

3

Three Steps to Success
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Theresa Merrill
LinkedIn  Consultant

20+ years in media sales & marketing

‘Friends of LinkedIn’ group member & speaker

Entrepreneur, founder, influencer @SellSocialMedia
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201.566.1351 

Connect with me on LinkedIn
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